
Partnership 
Cross Promotion
Redbox and Walgreens partnered to boost holiday traffic and 

rentals with 2 million free movie codes, driving revenue, new 

customers, and in-store sales.

http://www.ck-consultants.com


Redbox & Walgreens Thanksgiving
Partnership Cross Promotion

Program Overview

Walgreens and Redbox gave away over 2 million free 1-day 

movie rentals to the first 250 paying customers at each 

Walgreens store on Thanksgiving Day.

Objectives

● Walgreens: increase Thanksgiving Day traffic and sales 

while driving repeat visits

● Redbox: drive customer acquisition and rental frequency

What We Did

Our multi-channel strategy included:

● Support from Walgreens and Redbox

● In-store promotions and national radio spot

● 2 million promo code giveaways

● Digital touchpoints across websites, email, social, and mobile

● Redbox.com placements and vend screen ads

● Circular wraps and PR efforts



Results
The campaign drove revenue and new customers 

for Redbox while boosting Thanksgiving and midweek 

rentals. Walgreens saw increased traffic, larger 

baskets, and strong in-store engagement.

Drove $65k in incremental revenue
Promotion inspired additional rental visits 

$9 basket size per Redbox visit
Rental visits turned in to shopping visits at Walgreens

22% new customer acquisition
Both brands acquired new customers



Let’s do this!
Explore how we can support your goals.

Reach Out Anytime:

Chad Alger-Hardt, Founder
chad@ck-consultants.com | 773-350-2959

Schedule a 
Discovery Session

Kathryn Duszynski, Managing Partner
kathryn@ck-consultants.com | 206-310-9490
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